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Signs and Symbols: Illustration on the Significance

of Characters in Classical Novels
JIN Xirrong
(Nanjing University Press, Nanjing 210093, China)
Abstract: In the process of historical evolvement and according to the readers experience, the
characters in Chinese classical novels have transformed from individual roles to social roles. These
characters are beyond their contextual meanings and become a kind of cultural symbol, which bears
multiple social meanings in areas such as ethics, morality and emotion. The reading experiences such
as morality proclamation, themes of reprimand and punishment, selfhood metaphor and role
identification demonstrate the aesthetic reception of readers, and the pass of those meanings will
become constantly renewed in the transition of time and space.

Key words: role transformation; cultural symbol; aesthetic experience
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Policies of Cultural Industry of China and Their Influences under

the Background of Globalization
JIA Xudong

(Center for Cultural Research, Chinese A cademy of Social Sciences, Beijing 100732, China)
Abstract: At the beginning of the 21st Century, China announced that the new strategic policies of
cultural industry had been established. This ended the era of government monopoly of cultural
production and opened a completely new era of the cooperation of government and market for cultural
production. The strategic policies of cultural industry of China are not only the response of
globalization and market economical reforming, but also the practical exploration of Chinese cultural
development and empirical crystallization of the reform of cultural system. The presence of strategic
policies of cultural industry of China evokes comprehensive reforms of Chinese cultural system, opens
up new directions of the way of Chinese cultural development, and poses many theoretical theses of
cultural development that need to consider and research seriously.
Key words: policies of cultural industry of China;  strategic policies of cultural industry;

cultural industry
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